
DESIGN STACK
SKETCH +
INVISION

TOOLS I’D LOVE TO USE
FRAMER.JS
HYPE
PRINCIPLE

ABOUT ME
INFJ. Relator, Empathizer, Harmonizer 
according to the folks at Gallup. Middle 
sibling, digital anthropologist, 
workplace diplomat. Designer with a 
business degree who’s able to quickly 
dissect complex problems and create 
graceful solutions reconciling the needs 
of the user with the needs of 
the business.

EDUCATION
MASTERS OF CREATIVE TECHNOLOGY
THE UNIVERSITY OF COLORADO
BACHELORS OF BUSINESS ADMIN
BAKER UNIVERSITY

U X / I X  D E S I G N E R

STEVEN
RAETZ

port // steveraetz.info
location // kansas city

email // steven.raetz@me.com
linkedin // .com/in/steveraetz

›  Ful l  s tack user  experience design for  Ogi lvy ’s  premier  
digi ta l  experience team.  At  Effect ive I :

·  Moderated formative research interviews
·  Bui l t  roadmaps
·  Mapped the user  journey
·  Designed responsively  and nat ively
·  Designed interact ively  (motion and interact ion)
·  Tested design concepts  to  val idate hypotheses
·  Acted as  a  SME for  the design tools  Sketch and Invis ion

In support  of  these c l ients :
·  American Express
·  The Bi l l  and Mel inda Gates Foundat ion
·  Secur ian Minnesota Li fe
·  Pr icewaterhouseCoopers
·  Promontory F inancial  group

O G I LV Y  &  M AT H E R  ( E F F E C T I V E U I )
2 0 1 5 - 2 0 1 7U s e r  E x p e r i e n ce  D e s i g n e r

›  Grad-school  co-op with focused design spr ints  in  support  of  
these c l ients :  

·  Uber
·  Al lstate
·  ESRI
·  Jarden
·  Copper  Mountain

B o u l d e r  D i g i t a l  Wo r k s
2 0 1 4 - 2 0 1 5U s e r  E x p e r i e n ce  D e s i g n e r

Open to new opportunit ies
start ing 5/2018 -  emai l :

s teven.raetz@me.com 

›  Ownership of  the nat ive UX and interact ion design for  the 
Virgin Mobi le  and Boost  Mobi le  brands including:

·  Product  road-mapping
·  Requirements  ver ificat ion and val idat ion
·  Ad-hoc user  story/requirement  revis ions in  J IRA in  
coordinat ion with product  owners ,  developers  and QA
·  Creat ion of  wireframes,  wire-flows and prototypes
·  Integrat ing research teams for  formative and summative 
interviewing/test ing

›  Creat ion and curat ion of  the responsive order  management 
dashboard al lowing Spr int  customers to  digi ta l ly  self  serve 
var ious customer service related issues and helping the 
business reduce customer care related expenses .

S P R I N T
2 0 1 7 - 2 0 1 8H u m a n  Fa c t o rs  E n g i n e e r

M O S T  R E C E N T  E X P E R I E N C E


